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SUMMARY 

The presentation of the project web-based communication platform is prepared with the goal to outline the 

combination between the various online channels used for interaction with the beneficiaries of the project 

results and the selected target groups, as well as for internal communication and exchange among project 

partners. Besides the website of the project, active presence in the main social media like Facebook, Twitter, 

Instagram and LinkedIn will be pursued for active engagement of the main target audiences and providing of 

replicable content to relevant professional networks and external communication channels.  

The project web-based communication platform communication and dissemination strategy is prepared in 

coordination with the NZEB Roadshow dissemination strategy and in accordance with the visual guidelines. It 

is underpinned by the communicative action of the partners in the 5 involved countries, aiming to promote 

the results and achievements of the project, to attract users and to engage new partners to stimulate the 

demand of nZEB-related skills and competences in the construction sector. The web-based communication 

platform will be continuously developed and maintained throughout the project and at least 3 years after its 

finalization. Its design, development and maintenance are coordinated by EnEffect. 

 

1. PROJECT WEBSITE: www.nzebroadshow.eu  
The project website is fully functional at the address specified above. Print screens demonstrating its main 

features and functions are displayed below. 

 

http://www.nzebroadshow.eu/
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2. FACEBOOK PAGE / CLOSED FACEBOOK GROUP: 

https://www.facebook.com/nzebroadshow 
The Facebook page of the Train-to-nZEB project is rebranded for the goals of the NZEB Roadshow to attract 

its significant numbers of followers to the new initiative and help to kick-start the NZEB Roadshow’s social 

media activities. This approach has already proven as beneficial as the followers raised by nearly 20% only in 

one month. In addition, a closed Facebook group is created for internal communication between project 

partners. Editor roles are given to representatives from all country teams.  
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3. TWITTER PROFILE: https://twitter.com/nZEBRoadshow 
Similar approach was applied to the Twitter profile, where the existing Train-to-nZEB profile has attracted 

more than 300 followers despite the fact that Facebook is much more popular in the target region. Here are 

some examples of the exposition in Twitter.  
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4. LINKEDIN GROUP: https://www.linkedin.com/groups/8482751/  
Identical approach was followed with the LinkedIn group as specific measures will be taken for its 

revitalizing.  

 

5.  INSTAGRAM PROFILE: https://www.instagram.com/nzeb.roadshow/ 
A new INSTAGRAM profile is developed for the goals of NZEB Roadshow. 

 

6. SHARED DROPBOX AND GOOGLE DRIVE FOLDERS 
To accommodate the internal exchange between partners and easy access to project resources, shared 

folders are maintained in both Dropbox and Google Drive. 

https://www.linkedin.com/groups/8482751/
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7. OTHER COMMUNICATION RESOURCES AND MATERIALS 

7.1 Project flyer 
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7.2 Project poster  
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7.3 Mailing list and project email address 
An internal mailing list for the project partners’ involved experts is created by using Google Groups. An 

individual email address for the project is also available for internal use by the partners 

(nzebroadshow [at] googlegroups.com), while the project is available for emailing at 

https://www.nzebroadshow.eu/contact.html. 

 

https://www.nzebroadshow.eu/contact.html


13 
 
 

 

7.4 Visual identity guidelines 
A set of visual identity guidelines is prepared and available for all project partners. 

 

 

 

 

 


