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EXECUTIVE SUMMARY 
The production and dissemination of the promotional materials follows the communication and 

dissemination strategy of the NZEB ROADSHOW project and the individual communication strategies 

of the ŦƛǾŜ ŎƻǳƴǘǊƛŜǎΣ ǎǳǇǇƻǊǘƛƴƎ ǘƘŜ ƻǾŜǊŀƭƭ ǇǊƻƧŜŎǘΩǎ Ǝƻŀƭ ǘƻ ƻǊƎŀƴƛȊŜ national-scale marketing and 

communication campaigns increasing of the demand for skilled workers and professionals to deliver 

quality nZEBs. Given the strong focus given by the NZEB ROADSHOW project on communication and 

dissemination activities, respective attention has been paid to the development of the relevant 

promotional material, targeted to both overall presentation of the project and to marketing of 

individual nZEB roadshow events at national and local level.  

The materials presented in the current report include the project flyer, poster, roll-up, presentation 

and example of press releases. Towards the end of the project, a project brochure will also be 

developed, presenting the major outcomes of the activities. The basic templates, following a 

coherent visual identity prepared exclusively for the project, have been developed by EnEffect in 

English and then adapted to the national specifics and to ǘƘŜ ŀŦŦƛǊƳŜŘ ŎƻƳǇŀƴƛŜǎΩ visual design 

components.  

The current report presents the current state of development of the above-mentioned materials in 
the 5 languages of the project, as specific examples are presented for each of them  

1. INTRODUCTION 
This report covers the creation of English templates and national translations and interpretations of 
promotional materials, as well as original communication content developed by the respective 
regional partners. The leading national partners are responsible for disseminating this material and 
communicating it regionally, as well as, under the coordination of EnEffect, at relevant international 
events and channels, targeting the possible multipliers and users of the projectΩǎ outputs defined in 
the nZEB Roadshow Communication and Dissemination Strategy.  

The report is focused on the ready-to-print materials: project flyer and poster/roll up , addressing the 
main beneficiaries of the project and disseminated internationally and at national scale, mainly at 
external dissemination events. The materials are available in both electronic and printed versions, as 
in some countries the printing has been postponed due to uncertainties regarding the COVID situation 
hampering the organisation of physical presence events and the respective focus on electronic means 
of dissemination. 

A final brochure dedicated to project outcomes and results targeting all key target groups will be 
developed at the end of the project and disseminated both internationaƭƭȅΣ Ǿƛŀ ǘƘŜ ǇǊƻƧŜŎǘǎΩ ǿŜō-
based communication platform and planned international events, and at national level through the 
responsible project partners.  

Additionally, a general Power Point project presentation targeting all identified key target groups is 
produced and utilized at national and international dissemination events. This presentation, 
distributed as a template to regional partners, is updated at halfway of the project.  

Last but not least, project-related press releases meeting the required specifics of the key media 

partners, are created and disseminated at national or local level via email and other media outlets, 

promoting the national nZEB Roadshow events and their key components, and resulting in strong 

media interest in the project. 
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2. PROJECT POSTER 

2.1. ENGLISH VERSION 
The project poster concept was developed in line with the visual identity and communication 

strategy and represents the nZEB Roadshow idea. It maximises the use of catchy images and crucial  

information to stand out and be noticeable by the intended target groups. The bright colours are 

intended to grasp the attention when presented in paper on different events. 
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2.2. BULGARIA 
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2.3. CROATIA 

 



7 
 

2.4. GREECE 
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2.5. ITALY 
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2.6. ROMANIA 
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3. PROJECT FLYER 

4.1 ENGLISH VERSION 
The project flyer was prepared in print-ready version in English and then replicated in national 

languages for local dissemination goals. Here are some of the examples: 
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3.1. BULGARIA 
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3.2. CROATIA 
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3.3. GREECE 
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3.4. ITALY 
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3.5. ROMANIA 
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4. EVENTS PROGRAMME 
In each country, special event programmes were developed to serve as online or physical invitations 

for the potential participants, exhibitors, and visitors. The all include the following key components: 

information about the project and the source of financing, information about the organizing 

partners and co-organisers, description of the location, agenda and announcements regarding the 

training opportunities.  
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4.1. BULGARIA 
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5.2 CROATIA  
a¦½! ōǊƻŎƘǳǊŜ ŘŜǎƛƎƴŜŘ ǎǇŜŎƛŀƭƭȅ ǘƻ ŦƻŎǳǎ ƻƴ /Ǌƻŀǘƛŀƴ ƳƻōƛƭŜ ŦŀŎƛƭƛǘȅ άa¦½!έ ŀƴŘ ǘƻ ǇǊƻƳƻǘŜ ǘƘŜ 

NZEB Roadshow project and its objectives through MUZA, containing all the relevant project 

information, energy efficiency and NZEB related information and MUZA industrial partners. 
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MUZA opening event 

 

NZEB weeks: Vodice, Arhibau 2021 and Saso fair  
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MUZA at Technical Museum Nikola Tesla ς European mobility week 
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NZEB day in Koprivnica 
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5.3 GREECE 

NAFPLIO 
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TRIKALA 
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5.4 ITALY 
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